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Tweetable Highlights:


@moen uncovers that nine in ten Americans (90%) feel like an adult. But how do you
really know when you’re a grown-up?



@moen finds nearly a third of Americans (30%) say that doing home repair/renovation
project(s) made/would make them them feel like an adult

HOW DO YOU KNOW WHEN YOU’RE AN ADULT?
Moen uncovers what really makes Americans feel all grown up
North Olmsted, Ohio… Think back on those life milestones that made you feel like you were
finally a grown-up. Was it getting married, purchasing your first home or having your first child?
Perhaps it was when you tackled that DIY project, all by yourself. The curious minds at Moen
investigated the markers of adulthood, via an online survey conducted by Harris Poll on its
behalf among more than 2,000 U.S. adults. Surprisingly, nine in ten Americans (90 percent) say
they actually do feel like an adult. Some of the most common signs of adulthood include …
Moving Out of Mom & Dad’s
Nearly half of Americans (49 percent) said moving out of their parent’s home made/would make
them feel like an adult. Why? We suspect this milestone symbolizes the start of their financial
independence. Moving out also may align with getting a full-time job – and paying bills, which
also made/would make many Americans (57 percent and 69 percent, respectively) feel like an
adult – and may indicate financial independence.
Settling Down
More than half of Americans (54 percent) say that getting married made/would make them feel
like an adult – perhaps because marriage may be a means to personal fulfillment. Though our
culture has changed in many ways, a majority of people still seem to find value in the institution
of matrimony. According to a recent Allstate study, nearly three-in-four Americans (74 percent)
consider marriage to be relevant and think it supports a happier and more successful life.1
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Marriage also symbolizes the start of creating your own family unit, which often includes
parenthood. Making the transition from child to parent is a marker of adulthood for many, with
nearly half of Americans (49 percent) saying that having a child made/would make them feel like
an adult. After all, what’s more grown-up than being called mom or dad?

Owning a Home
Owning a home is an exciting and pivotal sign of maturity, with half of Americans (50 percent)
saying buying a home made/would make them feel like an adult. While the chances of a firsttime home buyer purchasing a perfect place with updated hardware and fixtures are slim,
updating a home may be another important part of the “adulting” process.
Moen’s survey found that roughly a third of Americans say that doing home repair/renovation
project(s) (30 percent) and purchasing home appliances/products such as kitchen/bathroom
faucets (34 percent) made/would make them feel like an adult. Brands like Moen offer a wide
array of kitchen and bathroom fixtures that are on-trend and easy-to-install, so updating a home
is doable for any level of DIYer.
“At Moen, we’re here to support you during all of life’s major milestones,” said Andrea Maher,
senior marketing communications specialist, Moen. “Whether you’re starting your first home
renovation and looking for a faucet that speaks to your style, or need a handshower to make
bathing your baby girl for the first time stress-free … Moen is here to help make being a grownup great.”

For more information, visit moen.com or call 1-800-BUY-MOEN (1-800-289-6636).
###
Survey Methodology:
This survey was conducted online within the United States by Harris Poll on behalf of Moen from September 19-21, 2016 among
2,035 adults ages 18 and older. This online survey is not based on a probability sample and therefore no estimate of theoretical
sampling error can be calculated. For complete survey methodology, including weighting variables, please contact Courtney Yerega
at cyerega@fallscommunications.com.

Follow Moen:


Facebook: facebook.com/moen



Twitter: @moen



Pinterest: pinterest.com/moen



Instagram: @moeninc



YouTube: youtube.com/moenfaucets



Houzz: houzz.com/pro/moen

About Moen
As the #1 faucet brand in North America, Moen offers a diverse selection of thoughtfully
designed kitchen and bath faucets, showerheads, accessories, bath safety products, kitchen
sinks and garbage disposals for residential applications – each delivering the best possible
combination of meaningful innovation, useful features, on-trend styling and lasting value. In
addition, Moen® Commercial offers superior-performing products that can deliver lower lifetime
costs for today's facilities.

Moen is part of Fortune Brands Home & Security, Inc. (NYSE: FBHS), which creates products and
services that help fulfill the dreams of homeowners and help people feel more secure. The
Company's trusted brands include Moen®, Riobel®, ROHL® and Perrin & Rowe® under its Global
Plumbing Group (GPG), Master Lock® and Sentry® Safe security products, MasterBrand Cabinets®
and Therma-Tru® entry door systems. Fortune Brands holds market leadership positions in all of its
segments. Fortune Brands is part of the S&P 500 Index. For more information, please visit
www.FBHS.com.
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